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By Margaret Bauer, Jeannette Cooperman, Jarrett Medlin, and Stefene Russell

Sustainable e!orts are sprouting up all over  
St. Louis, thanks to many concerned citizens and groups— 
farmers, architects, entrepreneurs, universities, nonprofits.  

Yet plenty of work remains. Here’s a peek  
at how our community is looking out for the land.

HOW LOCALS ARE SHAPING—AND SAVING—OUR ENVIRONMENT

THE
GREEN 

SCENE

Laclede Gets the Gold for Its Green Efforts

When we think of the ideal “green” envi-

ronment and the right type of energy to use, 

natural gas continues to be the logical – and 

sustainable – choice. Not only is natural 

gas the cleanest of the fossil fuels, it emits 

far fewer greenhouse gases than coal or 

oil, and provides the convenience and reli-

ability that many residents of the St. Louis 

region desire.

As a subsidiary of The Laclede Group, Inc. 

(NYSE: LG), Laclede Gas Company is the 

largest gas distribution company in Mis-

souri, serving approximately 630,000 cus-

tomers in St. Louis and surrounding coun-

ties in Eastern Missouri. Laclede stakes its 

reputation on providing safe and reliable 

services with a focus on exceeding custom-

ers’ expectations and safeguarding the en-

vironment. 

Diverse Sources of Natural Gas

With a growing demand for natural gas as 

the fuel of choice for generating electricity, 

and that demand’s potential impact on gas 

supply, deliverability and prices, it is vital 

to identify new sources of natural gas. Dur-

ing the last several years, a number of com-

panies have started extracting natural gas 

from alternative sources such as the shale 

deposits that underlie a substantial portion 

of the United States. Recognizing the value 

of acquiring gas supplies from a variety of 

sources,   Laclede   has   carefully   diversified  
its portfolio by acquiring supplies from 

several exploration and development com-

panies, thereby giving the company and its 

customers access to dependable supplies of 

natural gas.

Best Practices for a ‘Green’ Home

Laclede also understands and embraces 

its role as an environmental steward. In 

addition to its damage prevention pro-

gram, which the Environmental Protection 

Agency (EPA) has recognized for reducing 

greenhouse gas emissions, the company 

sponsors numerous events each year spot-

lighting “green” topics and practices, plac-

ing high importance on this effort with its 

customers and the communities it serves.

As a leader in “green” building, Laclede 

Gas Company helped bring the Green 

Building Initiative (GBI) to the region. 

The GBI encourages builders to construct 

homes that are environmentally friendly 

while conserving resources, energy and 

materials.   The   rating   and   certification  
guidelines developed by Laclede have 

been adopted by the National Association 

of Home Builders. The company believes 

adoption of these environmentally friendly 

building practices is an important compo-

nent of our country’s future environmental, 

conservation and energy policies.  Laclede 

is a member of the National U.S. Green 

Building Council (USGBC) and serves on 

the board of the St. Louis Regional Chapter 

of the USGBC, which promotes leadership, 

energy and green building design for com-

mercial and residential buildings through 

its Leadership in Energy and Environmen-

tal Design (LEED) Program.

The ‘Green’ Spotlight on STL

Laclede’s position as a “green” building 

leader offered it the unique opportunity 

to shine a spotlight on environmentally 

friendly building practices on national tele-

vision. In September 2008, the company 

played a prominent role in the production 

of an episode of ABC’s Extreme Makeover: 

Home Edition in which a deserving fam-

ily within Laclede’s service area received 

a brand new home. Laclede leveraged its 

expertise   in   constructing   energy-­efficient,  
environmentally friendly homes to help 

provide that family the “green” home of 

their dreams. The episode also provided a 

platform to raise awareness of how natural 

gas can be utilized as a key component in 

building a “green” home.

Laclede’s participation ensured the newly 

constructed home would be as energy ef-

ficient  as  it  is  attractive.  The  home  contains  
all   energy-­efficient   building   components  
and demonstrates the latest in energy-sav-

ing building practices. In addition to donat-

ing time and resources to relocate the natu-

ral gas service to the home and to install a 

gas grill, Laclede worked very closely with 

the builders to certify the home at the GBI 

“Silver”  level,  a  first  for  the  TV  series.  

Earning Top Honors

The Southern Gas Association (SGA) re-

cently awarded Laclede Gas Company its 

2009 Marketing Best Practices Award in 

the newly created “Green Marketing” cat-

egory for its work with the Extreme Make-

over: Home Edition production. The award 

recognizes   a   specific   customer   marketing  
effort that demonstrates a commitment to 

a healthier, more energy-conscious envi-

ronment. This year’s recognition marks the 

third time Laclede has won an SGA “Best 

Practices” award since the program started 

in 2001.

Many of Laclede’s efforts and practices 

have also been acknowledged by the EPA. 

During 2008, the EPA welcomed the com-

pany into the Natural Gas STAR partner 

program. This program encourages compa-

nies across the natural gas and oil indus-

tries to adopt cost-effective technologies 

and practices that improve operational ef-

ficiencies   and   reduce   methane   gas   emis-
sions. The EPA also selected Laclede as 

its Natural Gas STAR Rookie of the Year 

for 2008. This past summer, the EPA once 

again spotlighted Laclede’s efforts, noting 

that  the  company  was  the  “first  Natural  Gas  
STAR distribution partner to formally re-

port emission reductions resulting from the 

implementation of a damage prevention 

program.”

Laclede is committed to ensuring that cred-

ible and sustainable practices are used to 

protect the environment both for ourselves 

and for generations to come.

www.lacledegas.com
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When looking to go green, it’s 
tough to know where to begin. 
These Washington University 

initiatives demonstrate the three basic 
commandments of sustainability: reduce, 
recycle, and reuse. 
1. REDUCE ENERGY CONSUMPTION. Since 
1992, says assistant vice chancellor for 
campus sustainability Matthew Malten, 
the university has gone green (and lowered 
costs) by reducing its per-square-foot 
consumption between 40 and 50 percent. 
Take similar steps by adding home 
insulation, using low-energy lighting, and 
unplugging items not in use.
2. USE ALTERNATIVE TRANS PORTATION. 
Free U-Passes grant every Wash. U. student 
and faculty member access to Metro 
transit. On campus, several Enterprise 
WeCars can be reserved.

3. PLANT A GARDEN. The Danforth 
University Center features an herb garden 
that campus chefs use for meals, and 
students recently created the on-campus 
Burning Kumquat farm.
4. DRINK FROM THE TAP. Wash. U. recently 
became the first college campus to ban 
sales of bottled water, encouraging people 
to fill up from the tap. The initiative may 
save money on recycling and drinks—and 
set the tone for green reforms to come. 
5. DONATE OR RESELL USED FURNITURE. 
TKE fraternity established its annual 
furniture drive to benefit Operation Food 
Search. Now SWAP (Sharing With a 
Purpose), a student-run nonprofit, will sell 
collected furniture back to students—with 
proceeds going to Lydia’s House. Keeping 
usable items out of landfills + charitable 
giving = a program worth adopting.

A GREEN HOME
Looking for ways to go green around the 
house? Pick up the July/August issue of 
St. Louis Magazine’s AT HOME.

LEEDING THE WAY
Eco-friendly projects in the works

1. CHOUTEAU CROSSING Clayton-based Green Street 
Properties is transforming a commercial property at 2301 
Choteau, known as Chouteau Crossing, into a sustainable 
space. With a LEED-registered shell, the renovated building 
will feature wind turbines and photovoltaic-powered lighting 
in the parking lot.
2. ST. LOUIS COMMUNITY COLLEGE’S HARRISON 
EDUCATION CENTER St. Louis Community College’s new 
Harrison Education Center, a $7.5 million project in north 
St. Louis aiming to receive LEED Gold certification, is set for 
completion next May. The 30,000-square-foot building will 
boast daylight views for 90 percent of the space.
3. DAVE MUNGENAST LEXUS OF ST. LOUIS Our fair city 
will likely soon boast the state’s first LEED-certified car 
dealership and the first green Lexus dealer in the country. 
Dave Mungenast Lexus of St. Louis’ new building will reduce 
potable water by 30 percent and use around 20 percent less 
energy, making it a dealership in the driver’s seat. — J . M . 

CAMPUS KUDOS
Five lessons to be learned from Wash. U.’s e!orts By Margaret Bauer
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